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The Art of Defining Business Models 
 

 The Financial Reporting Lab is starting a new project.  Its purpose is to assist 
companies understand what information the investment community values in 
business model reporting and how that information is used. The Lab expects 
that the project will explore a number of characteristics, namely: 

 definition of ‘business model’; 

 preparation of business model disclosures; 

 investor use of business model disclosures; and 

 attributes that characterise good business model reporting. 

  
 This project is the first of a series which will be examining best practice  
reporting in the following interrelated areas of disclosure: 

 business model reporting; 

 principal risk reporting; and 

 viability statement reporting. 
  
 Our policy team member, Mohammed Amin, has agreed to represent UKSA in 
this project.  Amin (as he likes to be known – see http://
www.mohammedamin.com/About_me.html#Why-called-Amin) is keen to 
 involve one or more members in the project, which will involve some  
exchange of thoughts by email and the occasional meeting at the Financial  

Reporting Council’s offices at London Wall, EC2.  Please contact him if this is of 
interest to you, on mohammed.amin@btinternet.com.   

 
 In my opinion, the subject of this Lab project is of above average interest to 
us as private investors.  It is surely essential to any serious investment that 
the company’s intended business is clearly explained and defined, so that  
investors know what the directors intend to do with the business and can judge 
the business performance against this.  As I wrote in July, under the subject of 

‘strategy’, quoted companies (which does not include the AIM) must now  

publish ‘strategic’ reports and these “must include a description of the  
company’s strategy (and of) its business model.” 
 
 Although the subject of company strategy is not part of the Lab’s new project, 
it will be examining the subject in parallel.  With Amin, I hope to ensure that 
UKSA contributes to this as well, so I invite anyone with a particular interest in 

company strategy to contact me at policydirector@uksa.org.uk.    
 

 Eric Chalker, Policy Director 
Footnote: I am particularly grateful to Amin, who with some assistance from 
Peter Parry, has corrected what Wikipedia says about nominee accounts. It had 
been seriously wrong.   
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